
Coming Events

The Kinsmen Club of Walkerton
“Stars of Pop” @ Suageen Summerfest             
Saturday, June 27th, 2015   3:00 pm  
Walkerton Community Centre
290 Durham Street W, Walkerton, On N0G 2V0

The Kinsmen Club of Hamilton
“Dragon Boat Races”
Saturday, July 4th, 2015  11:00 AM
Bayfront Park
200 Harbour Front Dr. Hamilton, On L8L 1C8

The Kinsmen Club of Cayuga
“Sunday Brunch”
Sunday,  July 5th, 2015  9:30 AM
Cayuga Kinsmen Community Centre
15 Thorburn St. Cayuga, On N0A 1E0

The Kinsmen Club of Dresden
“Kinstock”
Saturday, July 11, 2015    4:00 PM  
Dresden Kinsmen Club
740 Tecumseh St. Dresden, On N0P 1M0

The Kinsmen Club of Brantford
“Brantford Ribfest”
August 7th-9th, 2015 11:00 AM       
Cockshut Park
35 Sherwood Dr. Brantford, On N3T 1N3

The Kinsmen Club of Niagara-on-the-Lake
“17th Annual Show & Shine”
Sunday, August 9th, 2015  9:00 AM                   
Kinsmen Scout Hall
430 King St. Niagara-on-the-Lake, On L0S 1J0

The Lucknow & District Kinsmen Club
“Music In The Fields”
August 28th-29th, 2015                     
Lucknow Kinsmen Soccer Fields
901 Havelock St. Lucknow, On N0G 2H0

If you were making plans for your 
Future, you would seek advice 
from a professional. Either through 
a bank or a financial advisor, in 
either case the advice would be 
the same, “you need to invest to 
secure your future.” The same can 
be said of Kin. Clubs that do not 
invest for the future; they run the 
risk of being left behind. Most 
Clubs can’t see through the fog in 
the distance. Precedent has now 
been set, and sooner or later the 
next step is coming - the future of 
dues, specifically the future of dues 
charged per club and not per 
member. 

I am sure that kind of future 
sounds scary to more than a few 
clubs, and some may feel that only 
the  strongest ones will survive. 
But  be fore  we jump to 
conclusions, let’s take a closer a 
look.

Optimal Club Size: 14+

If the current Kin Canada National 
Budget was charged per club   
instead of per member, the 
amount would be close to $2,300 
a year per club. If your club 
currently has 14 members or 
more, switching to this dues billing 
format will be to your benefit, as 
there is no further cost to adding 
more members. In District One 
there are 9 Zones. What is 
interesting is 56% of the 9 Zones 
have clubs with less than 14 
members. As a District total there 
are 53 clubs out of 102 with less 
than 14 members which is 52%.

When looking at the statistics, 36 
clubs have negative members for 
the year. Some of those clubs are 
negative because they did roster 
cleanups to save on dues in both 
the Fall and Spring.  Some clubs 
were so smart; they took       
members off the roster in       

February in an effort to save on 
District dues too. What Clubs need 
to realize is that moves like this only 
benefit you over the short-term.  
What Clubs fail to realize is that the 
dues will increase per member the 
following year. Clubs that are 
playing the game need to understand 
that sooner or later you will run out 
of members to pay dues for. Some 
clubs have ghost members who are 
there to work at every club project 
and attend club socials. The only 
place you won’t find these members 
is at the meetings. More often than 
not most clubs have a minimum of 1 
or 2 of these types of volunteers. 
Some Clubs have even made them 
“Honourary Members” of the club. 

If you are a club of less than 14, 
think again about adding this     
member to your club roster, as a 
club you should now be setting a 
target to be 14 members. Once the 
majority of clubs in District One 
reach the goal of being a club of at 
least 14 members, it makes the 
most financial sense to convert to a 
per club National dues billing. The 
next benefit to this system would be 
for every new club chartered, the 
following year’s dues would decline. 
Of course the reverse can happen 
too, for every club we lose our dues 
will increase; that’s why it is so        
important for clubs to set a goal of 
14 members.

Why 14?

Has your club ever stopped and 
considered how much it would cost 
to insure your events individually 
through an insurance broker? Most 
clubs who serve alcohol at their 
events would be shocked to see it 
would be close to $3,000 or more 
d e p e n d i n g  o n  s i z e  a n d              
circumstances. However, for the 
clubs that may run parades or   
festivals, your insurance cost would 
be closer to $2,400.

That is the same amount as       
membership dues for 12    
members for a year, nevermind 
insuring one event. Dues for 
this reason really shouldn’t be 
an issue, especially for the clubs 
who do more than one event 
per year. For those that do 
more than one event, maybe 
consider doing one with 
proceeds going to the club to 
pay for dues. In comparison to 
the other Service Clubs in 
Canada ,  our  In su rance 
Coverage is best. We are the 
only Association with Liquor 
Liability coverage. The other 
service clubs need to pay for 
riders to serve alcohol.

When factoring District, Zone 
and National Dues, the optimal 
minimal club size would be 14 
members. If that is not enough 
of an incentive, think about how 
much stronger your club would 
be with 14 members. So for 
those clubs with less than 14 
members, to secure your   
future, invest some money into 
a membership plan. Your club 
will only be stronger for doing 
so.

What are the next steps?

1. Make an application to the 
District Membership Fund. 

2. Focus on Retention.

3. Recru i t  p rospect i ve   
members to service   
projects and not meetings. 
Our Kin motto is serving 
the community’s greatest 
need, NOT serving the 
community’s greatest 
meeting.

4. Consider making Club 
“Honourary Members” full 
members of the club.
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Important Websites

 www.district1kin.ca

 www.kincanada.ca

 www.portraitsofhonour.ca

 www.terracycle.ca

 www.blood.ca

 www.cysticfibrosis.ca

 www.ontario.ca

Social Media

District 1 Kin

GET ON BOARD with Kin

@District1Kin                      

@KinCanada

Membership Matters



The Culture Club
The success of any business, group, 
club or association can be       
attributed to the people involved, 
their ambition, their attitude and 
most importantly,  ef fect ive      
communication. This is no different 
for Kin clubs. So what contributes 
to a positive and passionate culture 
in your club?

Communication

In order to be a successful Kin 
club, you have to devote time for 
members to sit and discuss Club 
Identity. It’s very important to 
receive feedback from all of your 
members  as it takes commitment 
from all of the members to     
contribute what the Club’s Identity 
is. Highlight all of your victories, 
but also remember to analyze what 
problems the club may be facing. A 
productive club culture is one that  
can adjust when things are not 
working.

In order for members to share 
their opinions, it is important to 
make them feel comfortable.   
Effective communication isn’t just 
about talking, more importantly it’s 
about listening. One way to    

generate feedback from members 
is to send them a survey. Surveys 
are a direct way to encourage 
members to give their opinions, 
and can be as easy as an email 
asking a few questions. However, 
sending out a survey using Survey 
Monkey can solicit more direct 
answers. It is also encouraged that 
clubs sit down and have an     
interactive discussion to review 
the results of the survey. For  
larger clubs, it may be a good idea 
to break up into separate       
discussion groups and go through 
the list of questions, with a final 
recap at the end.

Pull out the Weeds

In every garden, no matter how 
beautiful or unsightly, there will 
always be weeds. What do we do 
with weeds? We pull them out. 
The same should be true for your 
club. In every large crowd, you are 
going to have a person who only 
focuses on negative things. They 
complain about what is wrong and 
offer very little on how to correct 
the issue. Although this may simply 
be the nature of one member, it’s 
like having a weed in your garden. 
If you don’t pull the weed out, the

Great cultures are built on the 
diversity of experience and      
interests of the members. These 
differences generate energy, both 
positive and negative, and create 
interaction among the members. 
When the club and its members 
can acknowledge their differences, 
there is a unity among them to 
achieve the goal. This creates a 
positive environment, which   
attracts and breeds new members. 
How does our club acknowledge 
differences in culture, age, gender 
and background? How does your 
club use this in the community?

Balance

It’s easy to do what you love and 
be a part of something that you  
believe in. No matter how      
rewarding the work is, sometimes 
members feel burned out and that 
the club is too demanding of their 
time. This usually occurs if clubs 
don’t balance a work and play 
schedule. If your club works too 
hard and doesn’t have enough play 
time, your members will feel the 
burn. Always make sure your club 
has play time too, so members can 
celebrate how hard they have 
worked with each other. 

problem gets bigger as weeds will 
spread. Pull that member aside and 
try to deal with their concerns 
one-on-one instead of infesting the 
club with more weeds. While you 
may run the risk of offending this 
member, doing nothing about it 
can offend the rest of the club who 
are affected by this member.

Set Goals

In order to achieve, you need to 
set goals. As a club that does so 
much for the community, you and 
your members have to be       
ambitious and believe that you can 
accomplish your goals. Your Club    
Culture will grow around ambition 
and achievements. Foster this by 
encouraging members to bring 
forth ideas where they feel they 
can make a difference in not only 
goal setting, but how the goals can 
be achieved. When the club gets 
behind the goals they set, it    
cements the dedication and    
passion of the membership to the 
club and retains them for a long 
time.

Acknowledge Diversity

District Membership Fund
clubs must be “in good standing” 
which includes being up to date on 
paperwork, dues, and other 
obligations at the Zone, District, 
and National levels of Kin. 

Clubs can receive up to $500.00 if 
their application is approved by the 
District Executive. Clubs can make 
applications to the District 
Membership Fund from July 1st to 
October 31st in a calendar year. 
The $500.00 must be used for 
membership initiatives only and are 
not to be used to pay dues or any 
other expenses. A full expense 
report is due back to the District 
by October 31st the year following 
the 2 year plan. 

Is your club finding it difficult to 
recruit new members? Are club 
finances limited to invest in your 
membership recruiting efforts? 

If that is the case, you should make 
an application to the District 1 
Membership Fund. The purpose 
of the Membership Fund is to 
support clubs in District 1 that are 
in need of financial assistance in 
their membership endeavours. To 
apply, a club will need to submit a 
detailed 2 year membership plan. 
The plan must include financial 
needs of the club, membership 
growth expectations, event 
proposals, proposed training of 
current members and new 
members. In order to be eligible, 

The District has set aside $5,000 
towards this program from the 
District surplus. The $5,000 will be 
replenished every year unless the 
District surplus falls below $10,000. 
The District can approve up to 10 
applications a year provided they are 
submitted on time. 

If your club is struggling with 
membership, I implore you to make 
an application to the Membership 
Fund. Your club and your community 
will thank you for it later for the 
effort! 

If you require more information on 
the District Membership Fund please 
refer to the District House Rules or 

contact incoming District      
Membership Director Melissa 
Whetham.



10 Tips to Develop “Buy In”
One of the most challenging       
experiences Kin is facing is generating 
“Buy In” from the members. Many 
projects and plans cannot be       
executed properly without everyone 
involved working on the same goal 
and believing in its success. How do 
we get the membership to gain a 
sense of satisfaction and ownership in 
the execution strategy?

Here are a few tips to help create 
better “Buy In” for your club.

1. Listen to your membership. The 
members have years of experience in 
and out of Kin. Allowing them the 
opportunity to contribute to the plan 
will get them more engaged and in-
volved, right from the start.

2. Guide your members to the end 
result, do not dictate it to them. The 
more your members are involved 
with the process, the more they are 
involved in seeing it through.

District 1 Member Profile 
Name: Tanya Bettridge

Club: The Kin Club of Ancaster

Worth Knowing: Chair of Kin Canada’s National Membership Committee

Years In Kin: 11

About Tanya: Tanya Bettridge of the Kin Club of Ancaster is no 
stranger to District 1 or other Districts across the Association. Tanya is   en-
tering her 3rd year on the National Membership Committee, 2nd year as  
committee chair. She is a past member of the Charter and Expansion       
Committee and has also held numerous roles at the Club, Zone, and District 
levels. In 2013 Tanya introduced the Rejuvenation Series at National        
Kinvention in Newfoundland. She has travelled to other Districts’ FLCs as a 
Rejuvenation Series presenter. Last August in Toronto at National            
Kinvention, she was awarded the Outstanding Kin Award. Outside of Kin, 
Tanya is a mother of 3 children; Nikita, Craig, and Katrina, and is a certified 
Ontario Fire & Life Safety Educator with the Perth East Fire Department. 

3. Be flexible and allow the members 
to make some decisions that will lead 
to the end result of what needs to be 
accomplished.

4. If your members make mistakes in 
the process, help them get back on 
track through constructive feedback. 
Excluding members who made a 
mistake will cause a lot more harm 
t h an  good  i n  t h e  f u t u r e .              
Consequently, if you make an error 
and a member corrects it, praise 
them for catching it as it will increase 
their overall engagement.

5. Give the full credit to your     
members for completing the task and 
then reward them for doing such a 
good job. As a Club President, you 
get credit for managing the club, and 
if the members complete the work 
and share in the credit, you have 
done your job.

7. Always acknowledge the success in 
a group so that the members can 
feed off the energy created. This will 
also lead to the members sharing the 
successes with family and friends 
which could lead to new prospective 
members.

8. Micromanaging your members will 
always work against developing team 
“Buy In”. Members want a sense of 
belonging and responsibility. 

9. The more praise you can give to 
your members, the more they will 
“Buy In”. You can never give enough 
praise.

10. All feedback to the membership 
should always be positive or       
constructive. Anything else will lead 
to member disengagement and    
possibly membership loss for your 
club.



One of the most common goals 
among Kin clubs has been related 
to increasing membership,      
attracting younger members and 
promoting the Kin Canada brand 
to members of the community.

No doubt this is a difficult task. 
How do we promote Kin to the 
younger generation and get them 
interested in the work our clubs 
do when in fact, the majority of 
our younger generation is not even 
slightly aware of what Kin is? 
While a lot has to do with      
publicity, the fact of the matter is 
that there are a lot of changes that 
clubs can implement to develop  
interest levels among the youth. 
Here are 4 tips to attract younger      
members or at least make them 
aware of what Kin is.

Partner with local High 
Schools

For the best ideas on recruiting 
younger members, go to the 
source itself.  Partner with your 
local High School and offer     
students the opportunity to earn 
their required 40 hours of      
volunteering with your club. Make 
the students aware of the Hal 
Rogers Endowment Fund and Kin 
Canada Bursaries. Reach out to 
the students and let them know 
the club will make an annual    
application for one of them to 
possibly receive a   bursary. During 
that process, meet and interview 
the students to find out what 
younger people are looking for, 
what peaks their interest, how to 
reach them and communicate with 
them, etc. Getting the students   
involved with your club early will 
at the very least make them  aware 
that Kin exists.

Establish a Target Market

In order to attract new and  
younger members, you have to be 
able to cater to their needs. How 
does your club meet the needs of 
its potential members?

Attracting Younger Members
Do you meet at a central location, 
which is convenient for the     
majority of your members? Do you 
offer the option for members  to 
attend the meetings on Skype? Is it 
mandatory in your club that all 
members must attend meetings? Is 
your club involved in a lot of   
diverse community projects? What 
time of the day do you meet? Is it a 
convenient t ime for most       
members? Even though it may not 
seem significant, these small details 
have a huge impact on whether or 
not your club is able to recruit 
younger members. The time of  
day. for example, is important as it 
sets the tone for the meeting and 
tends to target a certain type of 
member. If your club is not as 
active when it comes to partaking 
in community service projects, 
your younger members may not 
see the value of joining. As such, it 
is always a good idea to brainstorm 
what younger members are    
looking for and then try to meet 
those needs. A good exercise is to 
interview your prospects and ask 
them what they hope to do as a 
member. This gives you an idea of 
what members are looking for, in 
an unbiased way.

Internet & Social Media

In a technology driven world like 
ours, establishing a strong web 
presence is the best way to stay 
accessible and engage your target 
audience. If potential members are 
not able to connect with you  
easily, you will have a difficult time 
attracting members, especially 
younger members. Most people 
today look online for information 
when they are interested in   
something and receive the latest 
updates via social media channels. 
In order to attract younger    
members, you have to be where 
your audience is and that is online.

Establish social media channels 
such as a Facebook Like page or a 
twitter account and share       
interesting facts about your club 
and its latest achievements. Invite 
the public to join you at your next 
project and create a conversation 
to engage potential new members.

Utilizing social media channels and 
your website together is a great 
way to connect with the         
community. Don’t confuse a   
Facebook page with an official 
website; they are very different. 
Your website is the official source 
of club information, activities, and 
stories. Use Facebook and Twitter 
to spread the word on upcoming 
events, accomplishments, and new 
members and to promote       
discussion about your club. The 
official club website should be your  
up-to-date, and reliable source of  
information about the club.

Network

Just as businesses rely on word of 
mouth advertising, your club has to 
look into word of mouth        
marketing to reach a wider based 
audience. Stay connected with all 
your guest speakers that attend 
your club meetings, visitors as well 
as all past members. They are a 
valuable resource as they can  
connect you with their family and 
friends when your club is looking 
to recruit new members. Especially 
if your club is able to relate and 
implement what  they are        
interested in. After all, the best 
way to generate a strong interest 
about something in an individuals’ 
mind is to have someone they 
trust and endorse.

Add these people to your       
Facebook friends list, or send them 
an invite to your Like Page. You 
want to keep them in the loop 
with your club. If your club has a 
twitter account, follow their   
twitter feed so that they follow 
yours. You’d be surprised how 
many contacts your club actually 
accumulates over the years, and 
being able to reach out to these 
people easily is a powerful tool the 
next time your club needs to  
publicize an event or project. 

While there are numerous ways 
you can attract new members, 
sometimes making a few small 
changes can have a larger impact 
on membership recruitment.



Rejuvenation Station

55 out of 102 Clubs Got on Board!



Club Identity Reward Night With The Kin Club of Flamborough





Benefits of  Family Kin Clubs

Mentorship, a sense of belonging, community awareness and quality family time. 

Role of Kin Kids (up to grade 9) and Kin Juniors (up to age 19)

Kids and Juniors will participate in the planning of events with other club members. They will host at least one 
event per year with the guidance from adult members. They will learn age appropriate logistics of events, club 
administration and have fun!

What is the Minimum Number of Families Required to Charter a New Club?

A new club must have a minimum of 10 families or 12 adults. If your existing club would like to become a 
Family Kin Club no minimum is mandated.

Family Club Membership Structure

•	 All events or fundraisers MUST include the family and be family friendly.

•	 Any adult can join even if they don’t have children.

•	 Once a Kin Junior turns 19, they will be required to pay the same dues as a Campus Club Member, 
if they are still a student. Once they are no longer a student, they will be required to pay the same 
dues as adult members within the club.

•	 The legal guardian of the child must be a registered Kin member of the family club. Legal 
guardianship can be given to another adult member by way of consent.

•	 Any club may adopt and be recognized as a Family Kin Club as long as they meet the full mandate.

•	 Existing clubs are only required to change their name if they are not already a Kin Club. The word 
family will not appear in the legal name of the club as it will only be a designation. 

•	 Family Club Executive Members will be responsible for advising their District and Zone teams if 
they are planning to attend their events to ensure they are family friendly. 

Family Club Member Dues

Kin Kids and Kin Juniors will not be required to pay dues, however, there is a one-time fee of $5 for their Kin 
participant name badge.

The first adult of each family, within the club, will pay 100% of regular Kin member dues. Second and third 
subsequent family members (who must live within the same household) will receive a 15% rebate.

For more information please visit our website at
kincanada.ca/family-clubs or call 1-800-742-5546, ext. 208



Back to the Future: Brandon, MB 

95th NATIONAL KINVENTION 
August 20 - 22, 2015 

kincanada.ca/national-convention  
 

MEMBER INFORMATION 
HOTEL 

INFORMATION 
 
Name: _________________________________________________________ 

(as it will appear on your badge) 

Is this your first National Convention?  □Yes    □  No        

Club name: ______________________________________________________ 

Home address: ___________________________________________________ 

City: ________________________  Province: ________  Postal code: _______ 

Day phone: _____________________  Evening phone: ___________________ 

Email: _____________________________________  Fax: _________________ 

Food allergies: ______________________________ Special needs: _________ 

 

 
 
 

Host Hotel:  
 

Delegates are responsible for 
making their own 

reservations. To reserve a 
room at our special rate, you 
must phone and quote the 

booking number. 

 
Victoria Inn Brandon 

3550 Victoria Avenue 
Brandon, Manitoba R7B 2R4 
https://brandon.vicinn.com/ 

1-800-852-2710 
Booking Number: 266326 

 

Overflow Hotel: 
Royal Oak Inn and Suites 
(best choice for Kids Camp) 

3130 Victoria Avenue, 
Brandon, Manitoba R7B 0N2 

(0.5 km down the street) 
https://royaloakinn.com 

1-800-852-2709 
Booking Number: 299647 

 

Single rate: $122.99 
Double rate: $132.99 
Triple rate: $142.99 
Quad rate: $152.99 

 
*includes complimentary 
breakfast for all guests. 

 

Reservations must be 
made by July 20, 2015 to 

qualify for group rates. 
 

Avoid disappointment, 
reserve early! 

 

  

GUEST INFORMATION 
Name: _________________________________________________________ 

(as it will appear on your badge) 

Is this your guest’s first National Convention?  □  Yes    □  No 

         
Club name: _____________________________________________________ 

Food allergies: ______________________________ Special needs: ________ 

 

 
TRAVEL INFORMATION 
***Travelling directly into Brandon from the West? Book your flight early. 
There is only 1 flight/day. 
 
Arrival date: ________________________  Arrival time: ___________________ 

Airline: ____________________________  Flight number: _________________ 

□Arriving in Brandon                                   □Arriving in Winnipeg 

Hotel: _____________________________  Length of stay: _________________ 

Departure date: _____________________  Departure time: ________________ 

Airline: ____________________________  Flight number: _________________ 

Travel information must be provided by July 20 to arrange a shuttle. 

 

http://www.kincanada.ca/national-convention
https://brandon.vicinn.com/


REGISTRATION PRICES 
# Type of Registration 

Cost before 
June 30/15 

Cost after 
June 30/15 

TOTAL 

 Full Registration 
Includes:Thursday Service Day with BBQ lunch and car 
show and your evening at Houston’s Country Roadhouse, 
Friday breakout sessions, Friday and Saturday evening 
activities and nine meals (Thursday, Friday Saturday 
breakfast*, lunch and dinner; all coffee breaks). *Breakfast 
incl. if staying at hotel. NOTE: Tours are NOT included.  
 

$235 $275  

 Partial Registration 
Includes: Saturday evening activities and three meals 
(Saturday breakfast*, lunch and dinner, and all coffee 
breaks).*Breakfast incl. if staying at hotel. 
NOTE: Thursday Night, breakout sessions, and tours are 
NOT included. 
 

$200 $215  

 Shuttle  
*See next page for shuttle details 

$65 (per person, 

round trip) 

$65 (per 

person, round 
trip) 

 

Please note: there will be no on-site registration.   
All registration forms must be received at the National Office no later than August 1, 2015. 

BANQUET ONLY 

 Friday Dinner (“Speak Off” Competition and Back to the 
Future-themed costume event)                                          

$65 $70 
 

 
Saturday Dinner (President’s Gala)                                                                    $80 $85 

 

If you are joining us for the Saturday Luncheon, please 
choose a pasta option 

 
Lasagna 

 
 
 

(guest) 
Lasagna 
 

Chicken Rice 
Stir-Fry 

 
 

(guest)  
Chicken Rice 

Stir-Fry 

 

 

If you are joining us for Saturday evening, please choose 
a dinner option of chicken OR beef. 

 

Chicken 

 
 

(guest) 
Chicken 
 

Beef 

 
 

(guest) 
Beef 

 

Interested in Volunteering Thursday at 9am for our  
Kin Service Project?  

 Yes! Sign me up. 

If you have special dietary requirements, please leave this section blank and use the “food allergies” section. 

OPTIONAL TOURS 
*Tours must be booked and paid for separately. Must book by July 20. 

 
For information on the following tours and to book a spot, visit www.kincanada.ca/ kinvention-2015-tours 

and contact  mr.kelly.graham@icloud.com 
 

Tuesday, August 18: 10:30am-8:30pm, $55 
Riding Mountain National Park/Elkhorn Spa & Resort/Dinner Cruise Option 

 
Wednesday, August 19:  

International Peace Gardens - 8:00am-12:00pm, $40 *PASSPORT REQUIRED 
Spruce Woods Provincial Park/Spirit Sands and Sand Hills Casino 1:00pm-8:30pm, $65 

mailto:mr.kelly.graham@icloud.com


TRANPORTATION INFORMATION 
 
WestJet 10% Discount 
WestJet is pleased to offer you a discount of 10% on applicable fares. 
 

 Please use promo code YBR01 and coupon code GGKDSQ4 for travel into Brandon  

 Please use promo code YWG01 and coupon code HW3NRGQ for travel into Winnipeg.  

To book reservations using this discount code, please visit www.westjet.com.For limitations and 
details, visit www.kincanada.ca/national-convention and view the WestJet document.  

Shuttle from Winnipeg to Brandon, MB 
 
Travel information must be provided by July 20 in order to book a spot. A committee member will 
contact you with further detail upon receipt of your registration and payment. 
 
Proposed shuttle times 
Tuesday (Aug 18) late afternoon WPG->BDN 
Wednesday (Aug 19) ~12:00pm WPG->BDN 
Wednesday (Aug 19) ~4:30 pm WPG->BDN 
Thursday (Aug 20) 1:30pm WPG->BDN (only 1 trip available Thursday) 
Sunday (Aug 23) 2 early morning buses (~6am) BDN->WPG  
Sunday (Aug 23) 2 mid-day buses (~11am) BDN->WPG 

 
If you are unable to use the shuttle service, contact Brandon Air Shuttle at 1-204-729-3332 
(www.brandonairshuttle.com). The cost is $98 round trip. If you are travelling with a small group, 
contact mr.kelly.graham@icloud.com and he may be able to assist you.   
 

KIDS’ DAY CAMP AND EVENING ACTIVITIES INFORMATION 
A kids’ camp is being offered at the Royal Oak Inn for children aged 3-15, during the day, with some 
evening activities. If interested in finding out more, please fill out this section: 
 
Number of children: _______    Ages of children: __________________ 
 
Information will be sent to you regarding sign-up, pricing and activities. If you wish to use the kids’ 
camp, booking at the Royal Oak will be more convenient for you (and they have a waterslide!)  

 
PAYMENT INFORMATION 
Registration $__________ 

Shuttle $______________ 

TOTAL: $_____________                            ___  VISA        ___  MASTERCARD       ___Cheque included 

Card # _______________________________________________ Expiry Date: ___________________________ 

Cardholder Name: ______________________________________ Signature: _______________________________ 

 
Please make cheques payable to KIN CANADA. Completed forms can be mailed to: 

Kin Canada  
1920 Rogers Drive, 
Cambridge, ON  N3H 5C6 
Fax: 519-650-1091  Phone: 1-800-742-5546 ext. 215 

 

 
On behalf of Kinsmen and Kinette Clubs of Brandon, we look forward to hosting you this year! 

http://www.westjet.com.for/
http://www.kincanada.ca/national-convention
mailto:mr.kelly.graham@icloud.com


 

Celebrate the end of the year with your fellow Kin and the Toronto Blue 

Jays. We have rented a party bus to the Toronto Blue Jays game.  

 

Friday June 26, 2015 @ Rogers Centre vs. Texas Rangers 

 

 
 

 

 

 

This event is meant to be a social inter-club event.  Spend time with fellow kin and have a great 

time cheering for the Blue Jays!  If you do not wear blue and white you get a fine donated to 

Cystic Fibrosis! 
 

 

Contact: Breanne Klassen of Grimsby Kinettes – 289-969-6236/breannegresko@gmail.com (call after 5PM) 

Contact: Kyle Winger of Flamborough Kin 905-979-9464/flamboroughkinclub@hotmail.com 

interact-email money transfers accepted 

E-Transfers: Question: What charity does Kin raise money for? Answer: Cystic Fibrosis 

Leave/Return Location: Walmart Parking lot, Centennial Parkway, Hamilton  

Time: bus leaves at 4:30 pm. Game is at 7 PM in Toronto  

Cost: $40 per person – any extra money donated to CF 
Kin Members – may bring one non-kin guest, 19+ only 

500 level tickets - first come first serve 

mailto:289-969-6236/breannegresko@gmail.com
mailto:flamboroughkinclub@hotmail.com


Week 4

Bursary applications posted online

Feb Founder’s Day       Na
tional Sweater Day  Anti-
Bullying Day National 
Day of
KINdness

Feb. 1: HREF
Trustee applications 
due to HQ; Bursary 
applications due to 
clubs

Founder’s Day events               
National Day of KINdness         Clubs to 
send in bursary
applications

Feb. KIN Magazine mailed CyberNews reminder Wed: CyberNews posted 
Winter Kinnections National 
Day of Kindness

Mail Messages of Support asks to 
MPs and MPPs: due last Friday in 
April

District Midterms

Dec Food Bank Holiday 
Hampers
Santa Claus Parades

National Day of Kindness Kits December KIN Magazine posted CyberNews reminder Reminder 
of Feb. KIN Mag.
incl. offi cial call to convention

Wed: CyberNews posted

Jan Nat’l Non-Smoking 
Week (3rd week)     
Family Literacy Day

Founder’s Day and Nat’l Day 
of KINdness reminders    
Student bursary applications due to 
clubs by February 1

Follow up call / email to 
Municipalities for MOS  
February KIN Magazine 
submissions due

CyberNews reminder can incl. 
Spring Zone and District 
convention dates

Wed: CyberNews posted 
Founder’s Day events/
Nat’l Day of KINdness
started in some clubs

District Midterms

Nov MOvember Veteran’s 
Week
Remembrance Day
                                       
CP Holiday Train

Nov. 15: Annual 
Insurance Reporting 
Form, proof of 
incorporation, Nat’l 
Club Dues Billing

National Day of Kindness Kits 
Rejuvenation Series

December KIN Magazine 
submissions are due!

Wed: CyberNews posted

District Fall Leadership Conferences

Sept New Kin Year!
United Nations Clean Up 
the World Campaign

Sept. 25: Changes to 
Club Roster forms

Convention highlights: Award winners, 
service hours and
$$ raised
Bursary recipients                     
Rejuvenation Series Discussion
Phasing out bursary.ca, info now on 
kincanada.ca

October KIN Magazine submissions 
due!

Oct Breast Cancer Awareness Kin Canada Bursaries mailing received 
by clubs within fi rst 
few weeks of October  
Call for new HREF Trustees
& various National Committee members
Discussion Series

Oct. KIN Magazine mailed Special Mailing: Annual 
Insurance Reporting Form with 
accidental benefi t info & 
National Club dues mailed to 
clubs (due Nov.15)
Fall Kinnections mailed

Wed: CyberNews posted

District Fall Leadership Conferences

2014-15 Main messaging: New Campus Clubs, Rejuvenation Series, Discussion Series with HQ, Recruitment & Retention

Month Causes Due Messaging Week 1 Week 2 Week 3



July Canada Day July 1: Delegate 
Proxy forms            
July 15: Remaining 
National Awards

KINvention, bursary winners, 
National Awards deadline        
Last call to sign up for KINvention tours

Contact bursary winners for 
photos and Q&A                      
Few Nat’l Awards due July 15

CyberNews reminder
Summer KINnections mailed or 
posted online (30 days prior to 
KINvention, depending on 
Resolution)
Resolutions mailed to clubs or 
posted online

Wed: CyberNews posted Finalize KINvention brochure and 
annual report

August KINvention! KINvention KINvention brochure and annual 
report to printer in host city

National Convention & AGM
(2nd or 3rd week)                      
CyberNews reminder (incl.
changes to Club Roster Forms
due Sept. 25)

Wed: CyberNews posted 
Post National Award
winners and new Directors
on NBOD

Media Releases: new NP and NVP

June Hunger Awareness World 
Blood Donor
Day

June 15: Club 
Information Reporting 
Form
June 30: NVP 
nominations; some 
National Awards

National Convention Send service 
cheques to
Carmen for year-end total
Kin Canada Bursary winners

June KIN Magazine mailed;
announce/thank contributors    At 
Your Service (DSDs only)

CyberNews reminder (incl. Nat’l 
Awards due June 30 and July 
15, Delegate Proxy forms due 
July 1)
Need to get KINvention brochure 
information

Wed: CyberNews posted 
Summer Kinnections
reminder incl. bursary
recipients  &  club/district; 
National Resolution(s) for 
KINvention, Club Roster 
Form (due Sept. 25)

June 30: Post Kin Canada 
Bursaries recipients on both 
national and bursary.ca websites; 
send sample media release to 
sponsoring clubs
Nat’l Awards due June 30

District Conventions

May Cystic Fibrosis 
Awareness Month
MS Awareness Month

May 25: Cystic 
Fibrosis Canada Great 
Strides™ walks

CFC Great Strides™  walk June KIN Magazine submissions 
due

CyberNews  reminder  (incl. NVP 
nominations due June 30 and 
Delegate Proxy Form due July 1)

Wed: CyberNews posted

District Conventions

March International Women’s Day
Earth Hour (8:30 p.m. last 
Sat.)

March 1: Bursary 
applications due to HQ

National Convention in August 
Membership Month in April Rejuvenation 
Series

TeleMiracle; announce total raised
March 1: Post Diane Rogers Kin 
Pride Award questions
April KIN Magazine submissions 
due
Info for Vice Gov training

CyberNews reminder Wed: CyberNews posted 
NBOD meeting at HQ

April World Health Day          
National Volunteer
Week                            
Nat’l Organ Awareness 
Week (3rd week)
Earth Day

April 15: Diane 
Rogers Kin Pride 
Award due to HQ

Volunteer Week                        Kin-
ODAC                                 April KIN 
Magazine online CFC Great Strides 
walks National Convention Early
Bird Registrations

CyberNews reminder Wed: CyberNews posted 
Messages sent to District
teams for District
Conventions

Last June KIN Mag reminder    
Follow up call/email to MPs
etc. for Messages of Support   
Spring Kinnections mailed incl. 
Annual Club Reporting Form

2014-15 Main messaging: New Campus Clubs, Rejuvenation Series, Discussion Series with HQ, Recruitment & Retention

Month Causes Due Messaging Week 1 Week 2 Week 3 Week 4


